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Streamers to lead global content spend in 2025,

surpassing commercial broadcasters for first time

Streaming platforms will outpace commercial broadcasters as a

subdued advertising market slows broadcaster growth

London, 30th January 2025: New forecasts from Ampere Analysis predict that global
content spend will increase by just 0.4% year-on-year to reach $248bn in 2025. This
follows a 2% growth in content investment in 2024 driven by increased ad spend on the
US Presidential Election, the Summer Olympics, and the resolution of the 2023 Hollywood
Strikes. Streaming services will overtake commercial broadcasters as the front-runners of

global content investment, spending $95bn on content this year.
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2025: A year of investment in content by streaming services

Streaming platforms continue to capture a growing share of content investment, with
studios increasingly focused on online audiences. 2024’s successful subscriber growth
from password-sharing restrictions and key sporting events has positioned them to invest
heavily in content this year. Ampere’s predicted $95bn spend by ad-funded and
subscription-based services equates to 39% of total global investment on content.
However, the platforms are expected to ensure investment grows at a slower pace than

revenue to maintain attractive profit margins.
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Meanwhile, commercial broadcasters tighten their spend

In comparison, US commercial broadcasters are pulling back spending after a year of
increased investment fuelled by the Presidential Election and the Summer Olympics.
Beyond these one-off events, the decline in content spend reflects a broader trend seen
over the past five years as broadcasters face ongoing advertising revenue challenges
linked to linear viewing declines. Outside the US, commercial broadcasters continue to

demonstrate resilience, maintaining their content investment throughout 2025.

Peter Ingram, Research Manager at Ampere Analysis says: “Spend in 2024 was in
line with Ampere’s expectations. The recovery aided by the US election, the Summer
Olympics, and the end of the Hollywood strikes met the limitations of macroeconomic
challenges and ongoing focus on profitability from major streamers. In 2025, expenditure
by VoD services will increase by 6%, making these companies the leading contributors to
the content landscape, surpassing commercial broadcasters for the first time. The
continued growth of VoD spend, combined with the more cautious outlook of linear
broadcasters, highlights the shifting role of traditional television as viewer demand turns to

digital platforms and streaming.”

Ends

Notes to Editors:

e All spend is expressed on a P&L basis

o 2024 data is based on nine months of published data and may be subject to small revisions
as results are published for the quarter ending December 2024. 2025 data is forecast.

e Data is expressed in fixed currency terms, and as such may differ from previous press
releases due to exchange rate effects.



‘\ AMPERE | ANALYSIS

Ampere Analysis 2025 ©

For more information, please contact Greenfields Communications:

Corinna Staedel: corinna@qgreenfieldscommunications.com +1 912 506 5674

Lucy Green lgreen@greenfieldscommunications.com T: 07817 698366

Ampere Analysis
Roya Sanei T: 020 3848 6400 roya.sanei@ampereanalysis.com
Dan Stevenson T: 020 3848 6400/07973 157317 dan.stevenson@ampereanalysis.com

About Ampere Analysis

Founded in January 2015, Ampere Analysis is a new breed of media analyst firm. The company’s
experienced team of sector-leading industry analysts specialises in sport, games, pay and
multiscreen TV and next-generation content distribution. Our founders have more than 60 years
combined experience of providing data, forecasts and consulting to the major film studios, telecoms
and pay TV operators, technology companies, TV channel groups and investment banks.

www.ampereanalysis.com
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